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2017 IN REVIEW

2017 has been yet another successful year for the Exhibitions Mean Business campaign.
Increases in media placements, owned content and followers across all social channels has
allowed EMB to target key audiences and decision makers throughout 2017 with the right
message at the right time.

In addition to media relations and social efforts, the campaign created new advocacy-focused
content designed not only to garner support and attendance to Exhibitions Day, but to also
continue the dialogue and sustain grassroots advocacy efforts for the industry year-round. For
Exhibitions Day 2017, the campaign’s efforts resulted in a significant increase in media coverage
and social engagement which helped to secure a 52% increase in co-sponsors for key pieces of
legislation.

What follows is a more detailed outline of various EMB activities completed in 2017 by the EMB
campaign team.
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2017 MEDIA
S30M+ 18M 32

Publicity Value Earned Media Impressions Media Placements

* Established earned media partnership model based on successful Expo! Expo! partnership

with San Antonio CVB
* Interviewed Advocacy Committee Members and IAEE Top 20 Under 30 honorees for 15

#HeresWhy blogs
* Generated 25+ creative media pitching angles throughout the year



2017 MEDIA SNAPSHOT

Brand USA Says ltls
=~ 7¢| 1 Al Confident It Will Still Be

Travel Industry Closes Ranks in Support of

Here in 2018 Brand USA
Trade SAN ANTONIO
BUSINESS JOURNAL
SA gets rare audience with global group to pitch convention
assets o=

RAVEL Brand USA Drives Tourism TRAVEL WEEKLY
DMOs under assault

PULSE

I International Meetings
wnTheM e.Et I "9 Egg Meeting Planners Gathering in S.A.:
M a g a z I n e s.cnm g%n;g;gf::e and Customs to Contracts and Compliance, There's a World of Concerns w nn l Politics Matters in Location Selection
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2017 SOCIAL MEDIA
583 215K

5,895 341

Total Posts Earned Social
Impressions

Total Engagements New Followers

* Twitter and Facebook had steady follower growth month-over-month in 2017, acquiring 341
new followers across channels.

* Successfully promoted five Facebook posts throughout the year to amplify EMB messaging,
acquire new followers and drive traffic to the website; yielding over 10K impressions and 800
engagements.

* Posts shared in real-time from events EMB team members were at, such as Exhibitions Day,
Expo! Expo! and NCSL, drove the most engagement throughout the year.

 EMB’s strong content mix, increase presence at events and new activations such as the
Monthly Newsletter were all major contributors to EMB'’s social channel growth in 2017.



2017 SOCIAL MEDIA SNAPSHOT
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|ea$t expectlng them.” Events in TX Events in TX inTX

#HeresWhy Q&A: Kelly Ferrante - Exhibitions Mean
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https://twitter.com/ExhibitsMeanBiz/status/911252251389259777

EXHIBITIONS DAY
46 3.2M 48K 2,117

Bill Co-Sponsors Earned Media Social Media Impressions Social Media
52% Increase YoY Impressions Engagements
95% Increase YoY 48% Increase YoY

* |nits fourth year, Exhibitions Day 2017 saw significant growth in Congressional action and significant

YoY increases in earned media placements and social media engagement.
* The need for an ongoing, year-round source for advocacy and legislation information was answered

with the introduction of the monthly advocacy newsletter.
* The #ExhibitionsDay hashtag earned over 1.7M social media impressions.

LEGISLATION STATUS HEADING INTO 2018:

E éc * H.R. 1265: Currently with the Subcommittee on Aviation
* H.R.2495: Currently with the Subcommittee on Digital Commerce and Consumer Protection

EST. 1795
* S.1164: Currently with the Committee on Commerce, Science, and Transportation




EXHIBITIONS DAY SNAPSHOT

Exhibitions Mean Business campaign ok Like Page
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EXPO! EXPO!
7.9M 6 stories in 4 6.5K 134

Social Media Impressions Social Media

OUtIEtS Engagements

Earned Media
Impressions
16K% Increase YoY

* Partnership with San Antonio CVB yielded highest record of Expo! Expo! media placements to date
* Social posts including pictures and live updates from Expo! Expo! performed well, garnering the
majority of impressions and engagements.

The opening general session has started! We
are thrilled to be at @IAEE_HQ's #ExpoExpo

SAN ANTONIO I%E?:E this week. Stay tfned for more updates, live
BUSINESS JOURNAL Network from the event. #eventprofs _

SA gets rare audience with global group to pitch convention

assets o~
RIVARD ““ REPORT T FX 1] Meetin . .
. g Planners Gatheringin S.A.:
Post-Vegas, Security Enhanced for SA “ Politics Matters in Location Selection

Marathon, Convention Events




NCSL

* Met with state senators, representatives and legislative stats from 23 different states.

* Discussed the importance of the exhibitions industry to local economies and how decisions at
the state legislature level could provoke economic boycotts.

* Reminded attendees that they have voters and businesses in their state districts that either
buy or sell, good and services at exhibitions and trade shows and that many people get
continuing education by attending exhibitions, trade shows and conventions.

Exhibitions Mean Business campaign e Like Page """ Exhibitionis Mean Biz
Exhibitions Mean Business campaign & Like Page ™ p w @ExhibitsMeanBiz
: = We are at National Conference of State Legislatures this week meeting with + - # itl
Another industrious day at National Conference of State Legislatures representatives of all 50 state legislatures about issues impacting the Today is the final day of WNCSLS,ummIt' Come
discussing the importance of B2B events in the U.S. with state legislators exhibitions and events industry. Learn more here: http://bit ly/2uDFJHp by Booth 858 to learn how the #events &
from across the nation! Learn more: http:/bit.ly/2uDF JHp 7 #exhibitions industry contributes to your

state!
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2017 IN DETAIL

What follows is a monthly breakdown of EMB activities
completed in 2017.




January Dashboard

42 16.2K

3

pieces of media and social content reach via proactive social posts

KEY TAKEAWAYS:

Finalized a 2-minute interview, featuring David
DuBois, shown on 27,000 American Airlines flights
via Talk Business 360.

Twitter performed well in January, receiving over
8K impressions.

media interactions

CAMPAIGN METRICS TO
DATE:

S87 Million

Publicity Value

760 Million

Media Impressions




January Activity Snapshot

TALK BUSINESS 360

Exhibitions Mean Biz

SAN ANTONIO Conducted outreach to IAEE 20 Under 30
e BUSINESS JOURNAL recipients for #HeresWhy Q&A blog posts

Learn how #st
of their next #tra
Raquel Gunsagar:

n make the most out
v with these tips from
5

Scheduled interviews with Kelly Ferrante
San Antonio Express-News and Abby Eastman

eeeee

Proactive media outreach:

Finalized a 2-minute interview, featuring _ “If anyone s ever

i i i industy, the 5 tho et
David DuBois, shown on 27,000 American g}aC? gr?ta?acaregr‘and
Airlines flights via Talk Business 360. ‘ . 2o k. Top performing posts discussed industry

an connectinne viau wonldn’t .
. news, EMB messaging and tradeshow best

Pitched updated stats to San Antonio = ' e ol practices.

. You're able to connect with
media on the Henry B. Gonzalez pecpl ot profesinaly
Convention Center and how the T e i Posts that tagged other users or used
renovation has benefited the larger San B hashtags received high engagement and

. . impressions across channels.
Antonio community.




January Digital Performance
Overall: 4?2 391

Proactive Posts Post Likes & Comments Page Likes & Followers

Twitter:

Proactive Posts

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Facebook followers continue to grow month-over-month, gaining nine new followers in January.



February Dashboard

43 17K

a4

pieces of media and social content reach via proactive social posts

KEY TAKEAWAYS:

Published #HeresWhy Q&A blog posts from Kelly
Ferrante and Abby Eastman

#HeresWhy social posts performed well, garnering
over 2K impressions and 90 engagements across
channels.

media interactions

CAMPAIGN METRICS TO
DATE:

S87 Million

Publicity Value

760 Million

Media Impressions




February Activity Snapshot

MEDIA

TALK BUSINESS

SAN ANTONIO
BUSINESS JOURNAL

San Antonio Express-News

Proactive media outreach:

= Pitched Florida media on the proposed
bill threatening Visit Florida

= Reached out to San Antonio Business
Journal media for potential contributed
piece on convention center renovation

#HERESWHY

Published #HeresWhy Q&A blog posts
from Kelly Ferrante and Abby Eastman

Contacted additional IAEE 20 Under 30
recipients for Q&A participation

#HeresWhy “If anyone is ever
= interested in joining the
industry, this is the perfeet
place to start a career and
definitely has longevity.
You make so many

A';'aby Eastman #HeresWhy

“There’s something.to be said
about in-person meetings.
You're able to connect with
people both professionally:
and personally, and these

relationships can lead to

- ) opportunities when you're

# I XDe . .ll
Kelly Ferrante east expecting them
National Association for College
Admission Counseling

Intemaﬁonal Sign Asso

S —

SOCIAL

#HeresWhy

o fiean Biz .

ROAM _Fitness opened a game changing
ym at BWI Airport in Washington. Find out
ore: tandl.me/2kAFOyG (via @TravelLeisure)

#fitness
#HeresWhy Q&A: Kelly Ferrante - Exhibi
Business | The Power of Face to Face Eve
Exhibiti Tradeshows

12:30 PM - 20 Feb 2017

The #HeresWhy blog post performed well
on social, garnering over 2K impressions
and 90 engagements.

Posts including industry news, EMB
messaging, and upcoming shows continue
to perform well.




February Digital Performance

Overall:

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Twitter engagement increased by 60% from January to February, most engagements are attributed to #HeresWhy posts
and industry news.



March Dashboard

44 17.1K

pieces of media and social content reach via proactive social posts

2

media interactions

KEY TAKEAWAYS:

Developed Exhibitions Day advocacy toolkits and
researched various pieces of legislation for
consideration.

Exhibitions Day social posts performed well across
channels, encouraging users to register for the
event.

CAMPAIGN METRICS TO
DATE:

S87 Million

Publicity Value

760 Million

Media Impressions




March Activity Snapshot

MEDIA
Te :as CEO

SAN ANTONIO

BUSINESS JOURNAL

Proactive media outreach:

= Pitched Texas CEO on the benefits of
convention center expansion.

= Followed up with San Antonio Business
Journal media for potential contributed
piece on convention center renovation

#HERESWHY

= Interviewed and published #HeresWhy
post from Alexandra Adsit

= Published contributed post from ossi
Ralenkotter, President/CEO of the Las
Vegas Convention and Visitors Authority.

#HeresWhy

“Overall, there’s this
comradery and supportive

3 mentality within the
. ¥ industry."Every section of
7e — B our industry has a
common understanding
Alexandra Adsit i noon

Association of American
Medical Colleges

AS YOU PLAN YOUR EVENT, DON'T FORGET THE
FOREST

SOCIAL

@ Exhibitions Mean Biz 3
@ExhibitsMeansiz

This year's top #meeting & #event trends are
more creative & customized than ever. Read
more: bitly/2mpzUsG (via @SuccessfulMtgs)

@ Exhibitions Mean Business campaign ke Like Page
Published by Kadie Murphy [?] - March 15,2017 - @
N #ExhibitionsDay is June 6-71 Industry members will come together the

=i fourth year in a row in D.C. to have their voices heard in legislation.
b Register here to be part of this exciting event: http:/bit.ly/2mevkhG

5 A Exhibitions Day 2017
330PM - 14
- Exhibitions Day. now in its fourth year, raises
6Retwests Glikes §—- s awareness of the exhibitions and events industry
&% #Exhibiti among federal legislators and is an opportunity for
4
3“ direct engagement with members of Congress and
_ﬂ\';“ their staff to help foster a greater understanding of our

Exninic

SPLASH-EXHIBITIONSDAY2017.STREAMPOINT.COM

Exhibitions Day posts performed well,
encouraging uses to register for the event.

Posts about industry trends, EMB
messaging and business travel performed
the best in March.




March Digital Performance

Overall:

Proactive Posts
Twitter:

Proactive Posts
Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Facebook and Twitter received high engagement in March, garnering over 300 post likes, comments and clicks.



April Dashboard
53 17.7K 10

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Media continue to show interest in DATE:

insights/commentary relating to convention

center expansion at the local level. $8 6 M i I I io n

IAEE 20 Under 30 recipients have helped to Publicity Value
significantly increase the number of #HeresWhy

contributions for 2017. 7 60 M i I I io n

Twitter and Facebook reach both performed well in Media Impressions
April, with over 17.7K impressions.




Multichanneli

April Activity Snapshot
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BIZBASH [

BROADCASTING & CABLE

Te'ascE0  FAST@MPANY

BUSINESS

& WORLD REPORT I N S I D E R
['E' A !‘3'A'H

BizBash, Multichannel News and
Broadcasting & Cable: NAB Show and the
importance of face-to-face interactions to
business

U.S. News & World Report: Convention
center improvements throughout the US
Texas CEO, FastCo and Business Insider:
Careers opportunities within the
exhibitions and events industry

Published two #HeresWhy Q&A blog
posts from IAEE 20 Under 30 recipients
Coordinated with Jessica Finnerty to pen
a blog post on her previous experience
with Exhibitions Day

- o “People who work in this
#HeresWhy industry have passion,
talents, creative ideas,

and the vision to foresee
and forecast what the
next trend is, so there

*T am most proud to be a
part of an incredible AEM
team that creates quality.
events for our industry. I
take pride in being a part
of a hard-working team
that helps our members
improve their business and
make a positive impact.”

em your business and

C Leal

i
e, Exhibitions Mean Biz @Exnibits Biz 1

- All 50 states have exhibitions. - [0 #Didvouknow Texas had over 6.4M #eve {attendees in 2016 Join us on
#EXNIDIt 2mmaYaN

- ay & keep our industry thriving: b
tf\/i a3, Exhibitions Mean Business in
M I
— Ethmm\[)ay Texas
$80B  81.3million 9,400+
et m:“;c";‘t‘;;".im mmw‘f;mn evinesens (i YU KINOWNR semsmssmensesmsmss
a oW O

'lan ees
..... Evnnls inTX

— 1,132 184 6,4M

The main focus for social in April was to
increase Exhibitions Day posts, leading to
an overall increase in content, reach and
engagement for the month.

In addition to Exhibitions Day posts, we
shared the new CNTV video, industry
updates, industry tips and tricks, and
promoted upcoming events.




April Digital Performance
Overall: 49 297

Proactive Posts Post Likes & Comments Page Likes & Followers

Twitter:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

Facebook: 24 206

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Facebook post engagement is up 54% from previous month.
* Twitter performed extremely well for the month of April, receiving over 322 profile visits and 19 new followers.



May Dashboard
61 19.9K 18

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Travel reporters have expressed initial interest in DATE:

Exhibitions Day issues tied to infrastructure and

security, opening the door for mainstream egge
coverage. $86 Million

IAEE Advocacy Committee members have helped Publicity Value
to continue the #HeresWhy conversation online

by expressing their support for Exhibitions Day. 7 60 M i I I io n

Twitter and Facebook reach both performed well in Media Impressions
May, with over 19.9K impressions.




May Activity Snapshot

THE ARIZONA REPUBLIC ~ @lje

aﬁentral.com maﬁt]iugtgn Published #HeresWhy Q&A blog posts & S : o

. Nost from Mark Bogdansky and Mark Sussman ; tHer e st ool

www.TheMeetingMagazines.com AN L ,b\ C d L. IAEE Ad . Did You Know? Ieadherbs on the val(tjje fmat

ontacted remainin vocac e | I Mol o

%0%3%!&5!&% Forb es Im C _tt b g f Q &A y N ISR lt:lhe decc;n(c:;‘ny‘ .;?ll;e.dThg y

THE SOURCE FOR ASSOCIATION MEETING PLANNING MANAGEMENT 0 m m I e e m e m e rs o r , anlésitr;‘tésrs-iﬂaaonSehlspsfif;‘:t

- - _ < - .. . 8808 are forged in one or two

H HUFFINGTON  GICACO participation L dar DTSME stov
POST SUN-TIMES 0w @ 4

135Millon 9,400+ 285+ Million  33.2 Million

All S0 states have exhibitions.

i i #AIErEsVhY This industry i h —r—
Huffington Post: How to improve eresivhy. .z%e'z,;g,;’:&rggzsgyfomg —
. ey always working towards.a
networking through exhibitions and game or playoffs, you're
o always working toward an . el ey
events A event. You ramp up your time The focus for May was to increase Exhibitions
- and effort right before each ) .
Arizona Republic, AZ Central: Three R S Qe that one Day posts to support registration.
completely different industries that all Auto G : “Trade shows provide a0 Exhibitions Day posts with infographics
rtunity to sit;wit . .
rely on trade shows CELORIEF Or o pAzthenand continue to perform the well in engagement
. . . 1 discuss issues and challenghes. and reach
- . It rtant t .
Chicago Sun-Times, Washington Post: . A ke o) a o
Why tourism-related businesses rebuilt et It e o In addition to Exhibitions Day posts, we
after regional disasters PR QR fespec) shared the new #HeresWhy blog posts,

Forbes, Inc.: Why trade shows deserve a industry updates, industry tips, and promoted

seat at the marketing table upcoming events.
-



May Digital Performance
Overall: 61 397

Proactive Posts Post Likes & Comments

Page Likes & Followers

Twitter: 27 106 3 1

Post Likes, Comments & Clicks Page Likes & Followers

Proactive Posts

Facebook: 34 291

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Facebook post engagement is up 41% from previous month.
* Twitter performed extremely well for the month of May, receiving an average of 430 impressions per day and 31 new followers.



June Dashboard
86 40.5K 24

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Reporters have expressed interest in EMSSI over any DATE:

other Exhibitions Day issue, mainly due to its uniqueness

and timeliness given the current security climate. $89 M N I I .O n

IAEE Advocacy Committee members have helped to
continue the #HeresWhy conversation online by
expressing their support for Exhibitions Day.

Publicity Value

767 Million

with over 40.5K impressions. Most of the increase in Media Impressions
reach can be linked to Exhibitions Day.

Twitter and Facebook reach both performed well in June




June Activity Snapshot

SECURITY POUTICO Published #HeresWhy Q&A blog posts

All 50 states have exhibitions. |

— today 2 from Jack Patronski, Sarah Madonia and Q@ A e i e e
VENuUES THE &&4%% SUN Carrie Ferenac 332M  SB0B  BADOH| maueuys ic witercomidanario
Contacted remaining IAEE Advocacy e L St e
Ghil’ﬁl’lﬂ El'ihllnl‘ Committee members for Q&A
- participation
Secured email interview for Ryan Strowger with

freelancer Maura Keller in Associations,
Facilities and Conventions magazine

#HeresWhy
I found Exhibitions Day to be

Washington Post: Shared post-tragedy tourism o pimen b T Paid Facebook posts for Exhibitions Day
media opportunity with New Orleans CVB C:f%g%ggﬁg;%ﬁ%g%; received high engagement and impressions.
Sent Online Booking Scams/Exhibitions Day - “ ; Posts that used photos of the event and/or
pitch to Ars Technica and Dark Reading for - gt ioe forpeietc event attendees performed well during the
consideration : olhgarizATNE ahows S8 week of Exhibitions Day.

Exhibitions Day Issues Pitching: Security Today, ' p;;f;?ewif’:ppmgtft Posts containing infographics received high
Politico, Baltimore Sun, Chicago Tribune, oo tetoostipe engagement and impressions throughout the

Fortune, Dallas Business Journal, Venues month of June.

Today




June Digital Performance
Overall: 62 1’862

Proactive Posts Post Likes & Comments

Page Likes & Followers

Twitter: 36 559 50

Post Likes, Comments & Clicks Page Likes & Followers

Proactive Posts

Facebook: 26 1,303

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* June had anincrease in posts, post likes, comments and clicks, and followers due to Exhibitions Day.
* Exhibitions Day posts received high engagement across Facebook and Twitter.



July Dashboard
42 10.2K 17

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Brand USA funding has gained significant traction within DATE:

mainstream media, giving us an opportunity to insert our

POV into the ongoing conversation. Sgo M ogge
illion

IAEE Advocacy Committee members have helped to
continue the #HeresWhy conversation online by
expressing their support for Exhibitions Day.

Publicity Value

Twitter and Facebook posts received high engagement in 768 M I I I IO n

July, with over 230 likes, comments, link clicks and Media Impressions
shares.




July Activity Snapshot

www.TheMeetingMagazines.com

SSOCIATION

CONVENTIONS & FACILITIES

THE SOURCE FOR ASSOCIATION MEETING PLANNING MANAGEMENT

TRAVEL WEEKLY

Proactive media outreach:
Secured email interview for Cathy Breden with
freelancer Maura Keller in The Meetings
Magazines
Sent Brand USA funding POV pitches to
mainstream media targets
Secured Brand USA DMO story by providing
statistics and our POV regarding the need for
more funding

Secured interview with Chris Dolnack for
#HeresWhy Q&A

Contacted remaining IAEE Advocacy
Committee members for Q&A
participation

#HeresWhy

I found Exhibitions Day to be
rewarding and interesting;
especially. the first time I
went, just to learn a little bit
more about the process on
Capitol Hill and how you try to
deliver a messaae.”

“The trade show floor is such
a great place for people to
collaborate and share ideas.
Some of the'client
organizations” shows I serve
provide an opportunity for
people and companies to
meet, which can result in
important business deals and
lifelong relationships.”

Exhibitions Mean Biz

59% of planners experienced event
disturbances the past 2 years! Learn which
issues are impacting events bit.ly/2sMu0Sh

Posts that tag brands, use hashtags and use
statistics in the copy received high

engagement and impressions throughout the

month of July.

Posts that discuss industry trends, events and

issues continue to perform well.




July Digital Performance
Overall: 38 233

Post Likes & Comments

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

e July had a decrease in posts and acquired followers, due to June containing Exhibitions Day posts.
* Posts about events and industry trends received high engagement and impressions on Facebook and Twitter.



August Dashboard
53 17.8K 24

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Reporters have expressed interest in EMSSI over any DATE:

other Exhibitions Day issue, mainly due to its uniqueness

and timeliness given the current security climate Sgo M i I I io n

Here’s Why blog posts and NCSL Summit performed well
on social in August, receiving high engagement on
Facebook and Twitter.

Publicity Value

769 Million

Twitter and Facebook posts received high impressions in
August, increasing by 42% from July to August.

Media Impressions



August Activity Snapshot
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Proactive media outreach:
Secured email interview for Ryan Strowger with
freelancer Maura Keller in Associations,
Facilities and Conventions magazine
Shared post-tragedy tourism media
opportunity from Washington Post with New
Orleans CVB
Sent Online Booking Scams/Exhibitions Day
pitch to Ars Technica and Dark Reading for
consideration

Published #HeresWhy Q&A blog posts
from Jack Patronski, Sarah Madonia and
Carrie Ferenac

Contacted remaining IAEE Advocacy
Committee members for Q&A
participation

#HeresWhy

I found Exhibitions Day to be
rewarding and interesting;
especially. the first time I
went, just to learn a little bit
more about the process on
Capitol Hill and how you try to
deliver a messaae.”

“The trade show floor is such
a great place for people to
collaborate and share ideas.
Some of the'client
organizations” shows I serve
provide an opportunity for
people and companies to

meet, which can result in
important business deals and
lifelong relationships.”

Exhibitions Mean Business campaign vb Like Page

"Connecting pe|
the founda
commerce, and
been since the
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face-to~face is
business still'g

Here’s Why blog posts continue to collect
high engagement and impressions from users

Posts from the NCSL Summit performed well,
receiving high engagement on Twitter and
Facebook




August Digital Performance

Overall:

Proactive Posts
Twitter:

Proactive Posts
Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* August had a 31% increase in engagement, due to the increase in posts from events such as the NCSL Summit and Here’s Why blog posts.
* Posts about events and industry trends continue to receive high engagement and impressions across channels



September Dashboard
46 13K 25

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Reporters expressed interest in materials coming out of DATE:

CEIR Predict, indicating potential for more media-focused

infographics. $91 Mi"ion

Local advocacy efforts continue to drive media attention Publicity Value

throughout the U.S.
The first boosted Facebook post to support the EMB 770 | . I I I I IO n
newsletter performed well, receiving 1.4K impressions Media Impressions
and 130 engagements




September Activity Snapshot

Contacted remaining IAEE Advocacy
Committee members for Q&A
participation

THE {Duﬁljilligtuu AP
HILL Yost —

THE WALL STREET JOURNAL.

Sent economy pitch to Bloomberg, NY Times,
US News and World Report, NBC, AP, Business
Insider, WSJ, USA Today and Washington Post
for consideration

Sent media roundtable/political pitch to The
Hill, Daily Beast, Buzzfeed, Axios and Politico for
consideration

Sent event technology pitch to Skift, Huffington
Post and Inc. for consideration

Sent events industry outlook pitch to NPR,
Financial Times, Washington Business Journal
and LA Times for consideration

-—

U ﬂ(JCT‘

Sponsored by
Austin Convention and Visitors Bureau
Austin Convention Center

. Exhibitions Mean Biz

The ‘”"»ﬁk‘de‘”f’}‘;'r”m“:‘;’ grew 2.9% n xhibitions Mean Business campaign
according to @CEIR_HQ! Learn how #¢

contribute to the U.S. #GDP here:
bit.ly/2wTpWGh

Exhibitions Day Issues See Progress on Capitol Hill -
Exhibitions Mean Business | The Power of Face to Face
Events - Exhibitions, Events and Tradeshows

The first boosted post to support the
advocacy newsletter resulted in over 1.4K
impressions and 130 engagements

Posts relating to CEIR reports or the CEIR
Predict event performed well across channels



https://twitter.com/ExhibitsMeanBiz/status/911252251389259777

September Digital Performance

Overall:

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* September had a 31% increase in engagement, with top performing posts relating to business travel, CEIR, and advocacy opportunities
* Followers continue to increase month-over-month across Facebook and Twitter



October Dashboard
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pieces of media and social content reach via proactive social posts media interactions

KEY TAKEAWAYS: CAMPAIGN METRICS TO
DATE:

$91.1 Million

Publicity Value

Local advocacy efforts continue to drive media attention
throughout the U.S.

Reporters expressed interest in materials coming out of
CEIR Predict, indicating potential for some more media-
focused infographics.

770.2 Million

Media Impressions

Twitter received high engagement in October, increasing
by 110%




October Activity Snapshot

THE Che
HILL {lluﬁl]li}gton AP Interviewed Sydney Rhea for an IAEE 20
Post — Under 30 #HeresWhy blog post.

THE WALL STREET JOURNAL.

Sent economy pitch to Bloomberg, NY Times,
US News and World Report, NBC, AP, Business
Insider, WSJ, USA Today and Washington Post
for consideration

Sent media roundtable/political pitch to The
Hill, Daily Beast, Buzzfeed, Axios and Politico for
consideration

Sent event technology pitch to Skift, Huffington
Post and Inc. for consideration

Sent events industry outlook pitch to NPR,
Financial Times, Washington Business Journal
and LA Times for consideration

Continued following up with remaining
IAEE 20 Under 30 recipients requesting
Q&A participation

U I"\JOP

Sponsored by
Austin Convention and Visitors Bureau
Austin Convention Center

Exhibitions Mean Biz

Advocate for the #events industr g, Btibitens desn Businss canpsign 1 e Page
#socialmedia by reaching out to

#congressmen on Twitter: bit.ly/: u: | E 2uua
@tweetcongress

out more about the progra

unAew ‘ )
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Promoting Expo! Expo! and EMB messaging
was a key focus in October.

Posts concentrating on EMB messaging,
upcoming shows and industry news
performed well in October.

Posts that tag brands, use hashtags and use
statistics in the copy continue to receive high
engagement and impressions across channels.




October Digital Performance

Overall:

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Twitter performed extremely well in October, with a 110% increase in engagement. Top performing posts focused on upcoming shows,
EMB messaging and industry news.



November Dashboard
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pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
Advocacy efforts and interview opportunities with David DATE:

DuBois were key drivers of media coverage for Expo!

Expo! $917 Million

Reporters expressed interest in various Expo! Expo! Publicity Value
activities as well as key industry topics

778 Million

Media Impressions

Expo! Expo! posts earned over 6.5K social impressions in
November




November Activity Snapshot
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SANANTONIO
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BEST PRACTICES N TRADE SHOWS AND EVENTS
Vo BISNOW

EXHIBITOR -

Pitched local and trade media various angles
surrounding Expo! Expo!, security and advocacy
leading up to the event in San Antonio.

Secured coverage and interviews from San
Antonio Business Journal, Rivard Report, WOAI,
Exhibitor and TSNN

Provided update on Exhibitions Day
legislation and published blog post on the
importance of improving airport
infrastructure.

Transformed the blog post into the first
EMB newsletter designed to build
support for Exhibitions Day 2018.

WHY YOU SHOULD ADVOCATE FOR BETTER AIRPORT
INFRASTRUCTURE

Exhibitions Mean Biz

The opening general session has started! We
are thrilled to be at @IAEE_HQ's #ExpoExpo

this week. Stay tuned for more updates, live Exhibitions Mean Business campaign e Like Page | **
from the event. #eventprofs

Trade Shq Can Market Your B ess Effecti y
Trade shows offer a great opportunify to get in touch with potential buyers,
distributors, determine the thriving competifin, test the inferest prevaii

[ Rl s

Expo! Expo! posts performed well in
November, with many partners engaging with
and sharing EMB posts

Posts concentrating on EMB messaging,
upcoming shows and industry news
performed well in November

Posts that tag brands, use hashtags and use
statistics in the copy, continue to receive high
engagement and impressions across channels.




November Digital Performance

Overall:

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Twitter and Facebook performed well in November, garnering over 600 engagements. Expo! Expo! was a large contributor to this month’s
strong social performance.



December Dashboard
43 14.4K 2

pieces of media and social content reach via proactive social posts media interactions
KEY TAKEAWAYS: CAMPAIGN METRICS TO
DATE:

Local advocacy efforts continue to be a unique angle for
local markets throughout the U.S.

$91.9 Million

Reporters expressed interest in post-Expo! Expo! recaps Publicity Value

and materials.
The EMB 2017 recap video performed well across social 778 ‘ 2 M I I I IO n

channels, earning over 600 impressions and 30 Media Impressions
engagements




December Activity Snapshot

Exhibitions Mean Business campaign ok Like Page "

Traveling from event to event can be exhausting. Follow these tips fom |
F

i Secured #HeresWhy interview with IAEE
Show 20 Under 30 Wlnner, Samantha Sp|tzner Thank you to ourfoHo}wers, advocates, and
N PG 2017 one of our best yeoreyetl -
et 5 #exh{bg'\tns #events #tradeshyow #advocacy
RIVARD %I REPORT Contacted remaining IAEE 20 Under 30 ‘ '
Urban. Independent. All About San Antonio. rECipientS reqUESting Q&A pa rtidpation

Secured story from TSNN on Expo Expo’s giving
to Boysville in TSNN’s “Give Back” series.

Secured a post-Expo! Expo! Story in San The EMB 2017 recap video performed well

#HeresWhy

o . “I'm passionate about across channels, garnering over 600
Antonio’s Rivard Report on security U  traveling, so putfifig impressions and 30 engagements
enhancements e o on big-events in

Society of Biblical

different cities around . .
the world-is really Posts concentrating on EMB messaging,

exciting for me.” upcoming shows and business travel
performed well in December

Literature

Posts that tag brands, use hashtags and use
statistics in the copy, continue to receive high
engagement and impressions across channels.



December Digital Performance

Overall:

Twitter:

Facebook:

Proactive Posts Post Likes, Comments & Clicks Page Likes & Followers

* Twitter and Facebook performed well in December, garnering over 300 engagements. Industry news, business travel and EMB focused
posts were the largest contributors to engagement and impressions.



